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Cheerwin Group Limited

朝雲集團有限公司
(6601.HK)

Basic Information
Offer Price
HK$7.80-HK$9.20

Offer Size
333,333,500 Shares, comprise of Public Offer 33,334,000
Shares and International Offer 299,999,500 Shares (subject to

Business Overview

reallocation and Over-allotment Option)

Market Capitalization
Cheerwin (The Company) is a leading one-stop multi-category
household care and personal care platform in China, developing and
manufacturing a variety of household care, personal care and pet care
products. They ranked third among domestic companies in China’s
household care industry in each of the past five years between 2015
and 2019 and ranked fourth among all companies in China’s household
care industry, with a market share of 6.3% in 2019, in terms of retail
sale value, according to CIC, and have quickly established leading
positions in various subcategories of personal care and pet care. With
their commitment to creating a better life for Chinese families, they
continue to provide consumers with effective, convenient and safe
products through product upgrades.

$10,400 million to $12,266.7 million

Application Period
February 26, 2021- March 3, 2021

Listing Date
March 10, 2021

Board Lot
500 shares

Major Shareholders
Cheerwin Global BVI

74.25%

Join Sponsors
Morgan Stanley, CICC

Joint Bookrunners
Morgan Stanley, CICC

The Company’s success to date has been driven by their ability to
create new products and expand into new categories that meet
consumer needs. They have successfully launched ten categories,
covering household care, personal care and pet care product
categories, and pioneered the launch of new products into the Chinese market. During the Track Record Period, they
launched 130 new products, contributing 13.0% and 16.5% of their total revenue in 2019 and the nine months ended
September 30, 2020, respectively.
The Company is a leader in China’s household care industry and have quickly established a leading position in multiple sub-

categories in personal care and pet care segments. According to CIC, from 2015 to 2019, they ranked third among
domestic companies in China’s household care industry in each of the past five years, and fourth among all companies in
China’s household care industry, with a market share of 6.3% in 2019 based on retail sales value. During the same time,
they have maintained the number one position in China in each of the past five years between 2015 and 2019 in China’s
household insecticides and repellents market based on retail sales value with a 22.8% market share in 2019. Moreover,
they ranked first in the children-friendly insecticides and repellents market, with a market share of 41.4% in 2019 in terms
of retail sales. They also ranked second in the household cleaning and air care markets. In the personal care industry, they
are among the top three in the Florida Water market. The entered the pet care industry in 2019, and ranked among the
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top five in the pet deodorant category based on retail sales value in the first half of 2020.
The Company’s revenue slightly increased by 0.3% in 2018 compared to 2017, and then further increased by 2.5% in 2019
compared to 2018. Their revenue increased by 16.9% in the nine months ended September 30, 2020 compared to the
same period in 2019. Sales of household care products accounted for 98.6%, 98.6%, 94.0%, 94.8% and 92.4% of their total
revenue in 2017, 2018, 2019 and the nine months ended September 30, 2019 and 2020, respectively. Revenue from sales
of household care products remained relatively stable from 2017 to 2019 but experienced a significant increase in the nine
months ended September 30, 2020 from the corresponding period in 2019, which is a result of their continuous product
mix improvement, development of online sales, as well as the emerging market demands for household cleaning products
during the COVID-19 outbreak. Due to their increased brand recognition and market acceptance of their products,
revenue from personal care products also increased significantly in the first nine months of 2020.

Financial Highlights
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Use of Proceeds
The Company estimates that they will receive net proceeds from the Global Offering of approximately HK$2,663.9 million
after deducting estimated underwriting fees and the estimated offering expenses payable by them and based upon an
indicative offer price of HK$8.50 per Offer Share (being the mid-point of the indicative Offer Price range) for both Hong
Kong Public Offering and International Offering, and assuming the Over-allotment Option is not exercised, or HK$3,072.9
million if the Over-allotment Option is exercised in full.


Approximately 20%, or HK$532.8 million to be used to enhance research and development capabilities



Approximately 20%, or HK$532.8 million to be used to enhance sales and distribution network



Approximately 15%, or HK399.6 million to be used for marketing activities to enhance branding and products promotion



Approximately 10%, or HK$226.4 million is expected to be used to improve the efficiency and flexibility of their global and
domestic supply chain



Approximately 10%, or HK$266.4 million to be used to implement digitalization strategy, enhance information technology
infrastructure, and further develop technology and data driven middle-office for supply chain management, consumer
community and proprietary platform operation and distribution channel management to improve operating efficiency



Approximately 15%, or HK$399.6 million to be used for strategic acquisitions of upstream and downstream businesses



Approximately 10%, or HK$266.4 million is expected to be used for working capital and other general corporate purposes.

Substantial Shareholders
The following tables set forth details of the substantial shareholders and approximate percentage of interest in the company
immediately after Global Offering

3

IPO Research
February 2021

Risks Factors
Risks Relating to Business and Industry
-

The Company’s business depends heavily on the strength of their brands and reputation, and consumers’ recognition and
trust in their products may be materially and adversely affected if they fail to maintain and enhance their brands and
reputation.

-

They operate in a highly competitive industry. If they are unable to compete effectively with existing or new competitors,
their sales, market share and profitability could decline.

-

Their business is subject to changes in consumer demand, preferences and spending patterns.
their efforts in developing, launching and promoting new brands and products, diversifying their brand and product portfolio
may not be successful.

Risks Relating to the PRC
-

Changes in the PRC’s economic, political and social conditions, as well as government policies and global trade practices,
could have a material adverse effect on their business, financial condition, results of operations and prospects. .

-

Uncertainties with respect to the PRC legal system could have a material adverse effect on their and limit the legal protection
available to investors.

-

More stringent restrictions on the remittance of Renminbi into and out of the PRC and governmental control over currency
conversion may limit their ability to pay dividends and other obligations.

-

Fluctuations in exchange rates of the Renminbi could result in foreign currency exchange losses.

Risks Relating to the Global Offering
-

There has been no prior public market for the Shares and the liquidity and market price

-

Investors will incur immediate and substantial dilution and may experience further dilution in the future.

-

The actual or perceived sale or availability for sale of substantial amounts of the Shares, especially by their Directors, executive
officers and Controlling Shareholders, could adversely affect the market price of the Shares.

Risk Disclaimer
This publication is produced by Forwin Capital Management Limited and/or its non-U.S. affiliates, and distributed by Forwin Capital Management Limited and/or
its non-U.S. affiliates, except to the extent expressly provided herein. This publication and the contents hereof are intended for information purposes only, and may
be subject to change without further notice. Any use, disclosure, distribution, dissemination, copying, printing or reliance on this publication for any other purpose
without our prior consent or approval is strictly prohibited. Neither Forwin Capital Management Limited nor any of its respective parent, holding, subsidiaries or
affiliates, nor any of its respective directors, officers, servants and employees, represent nor warrant the accuracy or completeness of the information contained
herein or as to the existence of other facts which might be significant, and will not accept any responsibility or liability whatsoever for any use of or reliance upon
this publication or any of the contents hereof. Neither this publication, nor any content hereof, constitute, or are to be construed as, an offer or solicitation of an
offer to buy or sell any of the securities or investments mentioned herein in any country or jurisdiction nor, unless expressly provided,
any recommendation or investment opinion or advice. Any view, recommendation, opinion or advice expressed in this publication may not necessarily reflect those
of Forwin Capital Management Limited, and/or its affiliates nor any of its respective directors, officers, servants and employees except where the publication states
otherwise. This research report is not to be relied upon by any person in making any investment decision or otherwise advising with respect to, or dealing in, the
securities mentioned, as it does not take into account the specific investment objectives, financial situation and particular needs of any person.
Forwin Capital Management Limited, its subsidiaries or affiliates, or its or their respective directors, officers and employees from time to time have trades as
principals, or have positions in, or have other interests in the securities of the company under research including market making activities, derivatives in respect of
such securities or may have also performed investment banking and other services for the issuer of such securities. Forwin Capital Management Limited, its
subsidiaries or affiliates do and seek to do business with the company(s) covered in this research report. Therefore, investors should be aware that a conflict of
interest may exist.
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